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Creative Out of Home Awards 2013

finalist shortlist announced

The Creative Out of Home Awards

2013 finalists have been announced

with R\GA London taking the early lead

with 11 nominations, while The Bank,

AMV BBDO and Taylor Herring also fair  raative Out of Home Awards 2013
well with four each.

The awards, sponsored by Primesight,

Ubiquitous Taxis and MediaCo .
Creative Out of Home Awards 2013
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Latest Advertising jobs in UK

Technical Design Authority

London - England

Senior .NET Web Developer - 37,500 -

Huddersfield

Yorkshire & The Humber - England

URGENT - Web Developer - ASP.NET, C#, SQL

- Midlands
West Midlands - England

‘Web Developer - Staffordshire

West Midlands - England

Outdoor, aim to celebrate the best o : Mike McKenna, Most Popular
finalist shortlist announced Havas Media's
creative work in the out-of-home
. . Natasha Murray,
advertising sector, and includes UPP's Peter
categories such as Best Out of Home Campaign, Best Integrated Campaign, Thomson and 28/10/2013

Use of Live Updates and Use of Mobile.

Also nominated are agencies such as Curb, UM London, Initiative, Kinetic
Worldwide and WRCS.

The full list of finalists and further information can be found on the Creative
Out of Home Awards website, with the winners set to be announced on
Thursday 21 November at the Montcalm Hotel in London or follow
@coohawards on Twitter.
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Out of home continues to be one of the most effective
forms of advertising. It is undoubtedly the most visual
of all mediums, offering instant stand out and kudos for
brands and despite the...
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Rebekah Brooks and Andy Coulson to appear at
phone hacking trial at Old Bailey
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James Blunt stages one-man battle against his

Twitter trolls
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Insurer prompts Government to look on

Facebook for compensation cheats
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Carphone Warehouse unveils £49 tablet in run up

to Christmas
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Manchester United under fire after 'swastika'

newsletter gaffe
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The Dogs Trust ‘A dog is for life...” slogan -
e

celebrates 35 years: is it the most ripped off

slogan of all time?

28/10/2013

Lou Reed dies - Twitter reaction to the death of

the Velvet Underground frontman
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UK ranks fifth globally for mobile advertising,
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cost less

24/10/2013

The ASA must sharpen its teeth on social media:
If we don’t police ourselves properly, the

government will

Social media users becoming more wary of what

they upload says Digital Analytics Association

founder Jim Sterne
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"Mobile is going to have a bigger impact than the

Internet," Unilever CMO Keith Weed talks new

brand strategy, sustainability and the power of
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Internet," Unilever CMO Keith Weed talks new
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Specsavers continues ‘should’ve gone to’

campaign with Workout
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Mobile now competes with TV as most important

screen according to Weve survey
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"Mobile is going to have a bigger impact than the
Internet,” Unilever CMO Keith Weed talks new
brand strategy, sustainability and the power of

mobile
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consumer marketing role
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screen according to Weve survey
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Pharmaceutical marketers raise concerns over

digital campaigns, as consumers become more

likely to look online for healthcare advice
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