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Creative Out of Home Awards 2013
finalist shortlist announced

The Creative Out of Home Awards

2013 finalists have been announced

with R\GA London taking the early lead

with 11 nominations, while The Bank,

AMV BBDO and Taylor Herring also fair

well with four each.

The awards, sponsored by Primesight,

Ubiquitous Taxis and MediaCo

Outdoor, aim to celebrate the best

creative work in the out-of-home

advertising sector, and includes

categories such as Best Out of Home Campaign, Best Integrated Campaign,

Use of Live Updates and Use of Mobile.

Also nominated are agencies such as Curb, UM London, Initiative, Kinetic

Worldwide and WRCS.

The full list of finalists and further information can be found on the Creative

Out of Home Awards website, with the winners set to be announced on

Thursday 21 November at the Montcalm Hotel in London or follow

@coohawards on Twitter.
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Creative Out of Home Awards 2013
finalist shortlist announced

Creative Out of Home Awards
Out of home continues to be one of the most effective
forms of advertising. It is undoubtedly the most visual
of all mediums, offering instant stand out and kudos for
brands and despite the...
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